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A short survey was undertaken in early October, 2011 by Insurance-Canada.ca to get a sense for 

the adoption of mobile technologies by people who are involved with insurance in Canada, for 

their own personal use and for their professional use. 
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How Many Use Mobile Technology?  
 

This survey was open for ten days from Oct 3
rd

  to 10
th

.  It elicited well over one hundred 

responses.  

This report will provide an overview of collective responses. 

Demographics of the Respondents 
 

Of the nine industry sectors offered, the top two repeated from our previous surveys: 

 P&C Brokers and Agents:  37% 

 Insurers P&C:  24% 

 Services and Product Suppliers: 15% 

 The remaining:  24%  

In response to a “size of organization” (compared to their peers in the same segment), there was 

a relatively even distribution across all sizes: 

 Small organizations: 35% 

 Medium:  37%  

 Large:  28%   

All but two were from Canada.  
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Which Type of Mobile Device(s) Do You Have?  
 

Respondents were asked which type of mobile devices they had, including both personal and 

business use. 

    In the day of the smartphone and rapidly growing tablet, it was almost a little surprising to see 

the traditional laptop leading the pack. It will take time for business applications to migrate to 

that new form factor.  

With a full 15% noting “other” portable computing devices, I obviously missed the boat by not 

asking what they might be. 

Given the rapid change in technology, it will be interesting to see the answers to a comparable 

question in a year’s time. 
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Personal Computing: What Percentage Do You Do on Each Type of Device?  
With the myriad of devices available today, one would expect a dispersed pattern of usage across 

devices, and this was the case. “Desk” computing – the orange column – shows as the most 

common tool for doing most of one’s computing (the three right most groupings – doing from 40 

to 100% of one’s personal computing.  At the other end of the spectrum fully 8% of respondents 

don’t use “desk” computing at all and more than 35% only use it for a small portion (less than 

20%) of their personal computing needs.  

 

The smartphone was virtually tied with the laptop with only about 10% of respondents indicating 

that they did not use them at all, while 50% of respondents use them for up to a fifth of their 

personal computing.  The smartphone is most common of all in the 20 – 40% range and for those 

dependent upon one device (80 – 100% of their computing), the smartphone comes in second 

after desk computing.  
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The tablet, given its recent introduction as a form of computing, has made big inroads in a short 

time. Only 40% reported not using one. At the heavy end of the scale, 4% use it for over 80% of 

their personal computing. 

 

Business Computing: What Percentage Do You Do on Each Type of Device? 

 

The shape of the Business vs. Personal use chart is quite different.  

The desktop is clearly the tool of use for the bulk of computing. This would be expected, given 

the long term investment in computing infrastructure, the defined roles that many people have at 

work, the relatively small number of insurance people who are in “mobile” jobs, the time it takes 

to migrate applications to new form factors, etc.   
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At the casual end, less than 40% of one’s computing, the laptop comes in second ahead of the 

smartphone, perhaps reflecting the common application set with the desktop. Surprisingly, 

although the number of users is small, the smartphone surpasses the laptop as the tool of choice 

for those who do most (40 – 100%) of their computing on this device. 

More than 20% of the respondents use a tablet for a small percentage of their business 

computing.  A smaller number use it for up to three quarters of their computing.  

The growing interest in BYOT (Bring Your Own Technology) to Work, the difference between 

Personal and Business Computing as noted and the growing interest in the tablet technology 

would all suggest that these results could look quite different, perhaps even in a year’s time, but 

certainly over the next three or four years.  

Mobile Computing: Personal Use vs. Business Use 
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Two points here: 

1. Those who don’t use mobile for personal use are similar in number to those who don’t 

use for business and similarly those who use heavily (80 – 100%) for business (and not 

personal)  are similar in number to those who use heavily for personal (and not business). 

2. In the middle ground of 1 – 80% use, the skew is towards business over personal.  

 

How Many Apps Have You Downloaded?  
 

If you have a smartphone or tablet, then downloading apps helps derive more value. The inverse 

of column one below indicates that over 75% of the respondents have acquired apps for personal 

use and over 60% for business use.  
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Somewhat surprisingly, more have downloaded 1 to 3 apps for business purposes than the same 

number for personal use. Perhaps those who download that number for personal use tend to then 

grab more. The chart shows that for the quantities beyond three, a greater percentage of the 

respondents have downloaded apps for personal use than for business use in each grouping. That 

said more apps have been downloaded for business use relative to personal use than I would have 

expected. The only marked difference is on the “way more than 15” category. 

 

Are You Getting a Smartphone or Tablet Soon? 
 

Almost 50% of the respondents have a smartphone and 25% have a tablet now.  
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The plans to acquire a smartphone or a tablet within the next year are quite similar. Looking 

beyond a year, plans to get a smartphone drop off but the plans to get a tablet increase.  

Perhaps there is an expectation of additional functionality, or business integration, of the tablet 

a little further out.  

 

Comments 

 

It is fascinating to me to see the personal early adoption of technology and then the migration 

of that into the business world, although my sense is that the time lag is much shorter than it 

used to be.  

Thanks to those who responded to the survey.  A second report will come out before long. IT 

will compare the two groups who replied in numbers i.e. the P&C Brokers and Agents, and the 

P&C Insurers. 

Questions: Doug Grant  doug.grant@insurance-canada.ca 416-921-7756 

mailto:doug.grant@insurance-canada.ca

