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Social Media in Insurance in Canada: P&C Insurers 
 

A short survey was undertaken in July 2011 by Insurance-Canada.ca to get a quick assessment of 

the use of social media by people in the Insurance industry in Canada.  The industry includes 

related providers.  

P&C Insurers in Canada, like two other groups (P&C Brokers and Agents, and Services 

Providers), represented 25% of the total responses.    

Slightly more than half of the people who responded indicated they worked in large insurance 

companies.  
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P&C Insurers: Who Plays in the Social Media Universe 

 

About 20% of the respondents, regardless of size of firm, use Social Media for business 

purposes somewhat regularly. In general, those from small and large firms are similar in their 

responses, while those from medium insurers present quite a different pattern with lower 

personal active use, much higher casual use but the lowest percentage of non-users. 

Compared to the overall Canadian Insurance population (last week’s report 1), this group is 

more heavily into personal use, less into business use, similar for casual use and less likely to 

“never” use.     

 

 

http://www.insurance-canada.ca/social-business/surveys/Social-Media-in-Canadian-Insurance-Report-1-General.pdf
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P&C Insurers: Using Social Media for Personal Purposes 

 

As noted, more people use social media for personal use than for business, casually or not at 

all.  For personal use, people from all three company sizes display general agreement by and 

large across the various tools, although fewer small company people tend to use LinkedIn. 

Generally more of those from the P&C Insurer community than from the Insurance Community 

as a whole tend to use social media.  
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P&C Insurers: Using Social Media for Business Purposes 
 

Generally the survey respondents follow the pattern presented by the overall insurance 

community, but some fewer participate at all, and on the flip side, slightly fewer use each of the 

three channels.      

 

Comments 

Without prior data points, any estimation for growth rates is impossible, although the tools are 

still young so growth is significant.  

We will look in following reports at the other two main groups, P&C brokers and providers.  

This report is by Insurance-Canada.ca Inc.  


