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Social Media in Insurance in Canada 
 

A short survey was undertaken in July 2011 by Insurance-Canada.ca to get a quick assessment of 

the use of social media by people in the Insurance industry in Canada.  The industry includes 

related providers.  

The quick survey was quite successful, with over 300 responses. This graph illustrates the 

breakdown of the respondents by the type of business they represent.   

 

     Three segments provided good representation: P&C Insurers, P&C Brokers, Service 

Providers each with 70 to 80 responses.  Further analysis to come later will focus on those three 

groups.  This report provides three or four points about the group as a whole.  

All but eight of the respondents are in Canada.  
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Who Plays in the Social media Universe 

 

Like the Internet and then email before it, social media is being used by people for personal use 

before it is being picked up as a business tool. This chart illustrates that point. About half of all 

those who replied use social media for personal use at least once a week, while less than a 

quarter don’t participate at all and about a quarter are casual users (less than once a week). 

Of those who use more frequently, over half use for personal purposes while two-thirds as 

many use as frequently for business purposes.  

 

   Those from mid-sized companies are middle-of-the-road, and where they have the largest 

percentage, it is for middle-of-the-road casual usage.  

Interestingly, those from large companies are most likely to be users for personal purposes and 

least likely to be business users, possibly due to tighter security and defined usage policies 

there.  A seeming contradiction that those from small business, while most likely to avoid social 

media, are also most likely to use it for business purposes.   
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Using Social Media for Personal Purposes 

 

As noted, more people use social media for personal use than for business, casually or not at 

all.  For personal use, people from all three company sizes display general agreement by and 

large across the various tools.  

Those from small companies stand slightly apart as a greater number tend not to use any of 

Facebook, LinkedIn or Twitter, and fewer of them than of those from medium or larger firms 

tend to not use LinkedIn.  

It is noteworthy how few comparatively use Twitter vs LinkedIn and Facebook.  
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Using Social Media for Business Purposes 
 

Generally the survey respondents have indicated they use social media less for business 

purposes than they do for personal reasons and fairly consistently across different size firms.   

Twitter and Facebook are close to tied for the least used channel while LinkedIn is two and one 

half times as likely to be the tool of choice.  Again those from smaller companies strand out a 

being more likely to use Facebook and less likely to use LinkedIn.  Those from larger companies 

tend to be less likely to use any tool, with the exception of LinkedIn for which they are about 

average. 

 

Comments 

Without prior data points, any estimation for growth rates is impossible, although the tools are 

still young so growth is significant.  

We will look in following reports at the three main groups, P&C insurers and brokers and 

providers.  


