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Our 9th annual Insurance-Canada.ca Technology
Conference (ICTC) will feature 31 separate sessions:
¢ 2 Keynote and 6 Leadership sessions — addressing topics of interest
to executives and senior managers involved with insurance and technology.
¢ 8 Focus sessions — concentrating on narrower and deeper topics,
more tailored for either brokers, insurers, claims organizations or
IT professionals.
¢ 15 Showcase sessions - providing “technology in action” presentations.

Kathryn Bertsch

416-244-4361

Throughout the day, there will be opportunities to meet presenters kathryn.bertsch@insurance-canada.ca
and other delegates and to visit sponsor booths.

Doug Grant
In the evening, another networking opportunity
will be available at the Insurance-Canada.ca
Technology Awards (ICTA) Dinner.

416-921-7756
doug.grant@insurance-canada.ca

Delegates will be ClOs and senior IT directors, senior underwriting Marlene Pike

and marketing managers, broker principals, operation managers and

technology officers, and claims service providers. 519-895-8585

marlene.pike@insurance-canada.ca

Major Changes in 2011!

¢ In 2011, sponsor packages each include a fixed dollar amount of
upgrades. These upgrades can be used to customize each sponsor’s
package to meet its marketing needs.

¢ The Insurance-Canada.ca Technology Awards Dinner will be held
immediately following the conference, to celebrate the award winners
and their achievements in the use of technology in insurance.
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Sponsorship Package Details
PLATINUM SPONSOR $13,750

¢ Signage at all Keynote, Leadership and Focus sessions

e Four (4) conference registrations for attendees and exhibit staff

e Two (2) reservations for the annual Insurance-Canada.ca Technology Awards Dinner

e Company name/logo in conference promotional materials*

e Announcement of your sponsorship in the Chronicle.

e Submission of company articles/announcements for posting on Insurance-Canada.ca
and referenced in the Chronicle.

¢ $3,500 of Sponsorship Upgrades**

GOLD SPONSOR $10,500

¢ Signage at all Keynote, Leadership and Focus sessions

e Four (4) conference registrations for attendees and exhibit staff

e Two (2) reservations for the annual Insurance-Canada.ca Technology Awards Dinner

e Company name/logo in conference promotional materials*

e Announcement of your sponsorship in the Chronicle.

e Submission of company articles/announcements for posting on Insurance-Canada.ca
and referenced in the Chronicle.

¢ $3,000 of Sponsorship Upgrades**

SILVER SPONSOR $5,500

¢ Signage at the fifteen Showcase sessions

¢ Three (3) conference registrations for attendees and exhibit staff

¢ One (1) reservation for the annual Insurance-Canada.ca Technology Awards Dinner

e Company name/logo in conference promotional materials*

e Announcement of your sponsorship in the Chronicle.

e Submission of company articles/announcements for posting on Insurance-Canada.ca
and referenced in the Chronicle.

¢ $2,250 of Sponsorship Upgrades**

BRONZE SPONSOR $4,000

¢ Two (2) conference registrations for attendees and exhibit staff

¢ One (1) reservation for the annual Insurance-Canada.ca Technology Awards Dinner

e Company name/logo in conference promotional materials*

¢ Announcement of your sponsorship in the Chronicle.

e Submission of company articles/announcements for posting on Insurance-Canada.ca
and referenced in the Chronicle.

¢ $1,750 of Sponsorship Upgrades**

**See page 3 for detailed list of Sponsorship Upgrade Options.

*Conference
Promotional
Materials include:

¢ Insurance-Canada.ca Website
conference information

e Insurance-Canada.ca
weekly email newsletter,
the Chronicle

¢ Conference promotion
program in Canadian
Insurance Top Broker
magazine, website and
e-bulletin.

¢ Conference program and
hand-out

Every sponsor can also submit, up
to April 30, 2011, company articles,
announcements and case studies
to be considered for posting on the
Insurance-Canada.ca website. All
posted items are also referenced
in the Insurance-Canada.ca weekly
Industry newsletter, the Chronicle.
Sponsors who take a website/
e-newsletter upgrade may make
submissions until the end of

their term.
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Sponsorship Upgrade Options

2011 Sponsorship Upgrade Options - $1,750 each

1. 8x10 Exhibit space (6’ table, power outlet, internet connection and two chairs)
2. Customized Annual Web site/ Newsletter Advertising program (Value $2500)
3. ICTA Dinner Sponsor ** (Includes 3 ICTA Dinner Reservations)

4. Package of four (4) Conference Delegate Registrations

2011 Sponsorship Upgrade Options - $1,250 each

1. Marketplace Location (5’ table, power outlet, two chairs and sign - all supplied by I.C.)
2. Customized Annual Web site/ Newsletter Advertising program (Value $1750)

3. Registration Desk Sponsor **

4. Reception Sponsor **

2011 Sponsorship Upgrade Options - $500 each

1. Customized Annual Web site/ Newsletter Advertising program (Value $750)
2. Continental Breakfast and morning Coffee Break Sponsor **

3. Lunch and afternoon Coffee Break Sponsor **

4. Package of three (3) ICTA Dinner Reservations

5. One (1) additional Conference Delegate Registration

** Maximum of 3 Sponsors for each of these Upgrade Options.

Sponsorship
Terms & Conditions

Payment Schedule
25% of all Sponsorship

fees are due on signing of

a Sponsorship Agreement.
Remaining 75% of the fees
are due by January 15, 2011.

Cancellations

Sponsors may cancel their
Sponsorship at any time. If
cancelled before January 15,
2011, 25% of the fees are due
and payable. If cancelled after
January 15, 2011 100% of the
fees are due and payable.
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